Sports Business Concentration Curriculum
(18 credits)
	Required Courses 
(nine hours)
	

	MGT307 - Introduction to Sports Management
	Provides a broad overview of the major decision areas faced by a professional in the sports business industry.  Particular emphasis is placed on learning the nature of various careers in sports business.  Guest speakers provide an integral role in facilitating this objective.  This is the first course a Sport Business student should take.  Prerequisite: MGT300 Management Theory and Practice.

	MKT350 – Sports Marketing
	Explores the essentials of marketing products through sports, the nature of the sports product, and an understanding of sports consumers (as both spectators and participants).  A heavy emphasis is placed on the case study method and classroom discussions throughout the term.  Prerequisite: MKT300 and Introduction to Sports Management.

	MGT430 - Integrated Sports Business Planning
	Through the use of “living cases”, student groups will work on a real-time project with an area sports team or other sports-related organization.  Prerequisite: Senior standing and 9 hours in the concentration completed.

	Concentration Electives 
(choose three courses, nine hours)
	

	
	

	MGT424 – Legal Issues in Sport and Entertainment


	Gives the student an in-depth understanding of amateur and professional athletics and the sports industry in general, in relation to the American system of jurisprudence, statutory law, administrative law, constitutional law, and common law. This course is intended to familiarize the student with legal concepts and analysis, which will be integral to the student’s ability to recognize, approach, and resolve sport-related legal issues. Prerequisite: MGT-218 Legal Environment of Business I

	SPBZ480 – Sports Business Internship 
	This is an internship provided by a sports team or organization which focuses on the sports industry.   For any internship – regardless of the department from which it is taken – approval must be granted by the program coordinator for credit toward the concentration.  Prerequisite:  junior standing

	MGT425 – Intercollegiate Athletics Management
	The course will offer extensive and management legal theory background and important rules' interpretation, as well as the application on a variety of issues arising in intercollegiate athletics. The student will learn to recognize, approach, and resolve NCAA and Conference rules' related issues. The course will promote the student's ability to deal with problems in intercollegiate athletics and encourage critical thinking and reasoning. As an upper level sport business course member, the student will be called to assume a critical stance on the issues under study, and will have to support theoretically, conceptually, and practically.

	CMMA393 – Sport Communication

	Students will view the community of sport through both a communication and a cultural lens.  This course posits that members of the community of sport enact, (re)produce, consume, and organize sport in various and related communication events that both reflect and create culture.  Students critically examine sport and the broader cultural beliefs, values, and norms that sustain the community of sport by examining communication events. Emphasis on new media and technology applications in sport business. 

	ITM380 – Project Management
	Focuses on developing problem analysis/solution development skills related to project definition planning, scheduling, organizing managing, and closing projects.  For the sports business student, the project will focus on a sports-related event to plan.  Prerequisite: ITM200 and junior standing



Note: Business Common Body of Knowledge and Arts & Sciences Core are also requirements.

